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DEFINING THE SITE:
The Rugged Route – a mountain bike club for Connecticut  
residents. It’s a members-only club that offers classes as well  
as local trail maps, group meet ups, and news on the sport. 

The Clients: Since the site is fictitious, the clients are also.  
However, the site will be geared towards local mountain bikers 
that live in Connecticut and are interested in meeting others 
who share this hobby. The demographic expected is adults, 
typically between 21 and 50 years old. Bikers visiting the site can 
have a skillset level anywhere between beginner to advanced. 
This primary audience could be looking for challenging rides to 
do with others or could be a beginner rider looking for classes to 
advance their skills. While the club is members only, it still aims 
to be inclusive and welcoming to all that are interested in  
mountain biking.  

Project Goals:  My goal is to create a club community that 
has an online platform to supplement their real-life meetups.

Often times membership clubs are only for members that are 
advanced in the sport and as someone who is a part of various 
sports clubs this has always bothered me. The membership sites 
themselves are usually very old and outdated too. They don’t 
usually advertise the club in a good light and often look as if 
they are no longer in business. With this site, I want the club to 
focus on bringing people of all skill levels together with a  
common goal- to ride more. I also want to create an example of 
how a modern website can help clubs promote themselves  
better. With this project, I also hope to gain skills in building a 
brand for the web.     

Site Audience: The target users are current members of the club 
and people interested in joining. I envision the club/website to 
be endorsed by local bike shops in the state, so having a website 
to welcome newcomers will be important in making a good first 
impression.



On the site, new members will be able to sign up for a  
membership while also being able to view upcoming events  
to get them interested in the club. The website will be fully  
viewable for members and non-members, but only current  
members will be able to sign up for classes. Members will  
mostly be visiting this site to read about the latest club news, 
see when group meetups are and view local trail maps.   

Site Message:  The site’s overall message is to bring locals  
together through the love of mountain biking by providing social 
events and group meetups. The site will be sure to focus on its 
community centered mission and providing premiere classes 
and group events around the state. Through the club’s website, 
the audience will be able to gather trail information that would 
be hard to find elsewhere and a community that shares a  
common passion. As with most sports clubs, it will focus on 
developing skills and creating a supportive environment. The 
website will not only support the sport, but it will be the digital 

home base for enhancing the club’s visibility, engagement, and 
overall success.  

The site itself will have a membership sign up page, a list of  
classes offered, the club’s history, trail maps and routes, and 
a news page. There will also be links for members to connect 
through the club’s social media pages. The site’s message should 
be clear that it focuses on mountain biking and how riding is  
better with a group of friends! 

Development Path:  I am choosing Squarespace’s website 
builder since I have no previous web design experience and I’m 
hoping to learn on the fly, as I build this site. With Squarespace’s 
Core plan I can input custom CSS and JavaScript if necessary. 
This way I will get a good balance of having a beginner interface 
with options to change and personalize my site to my specific 
needs. This combination works for me because I will be able to 
focus on designing while still being able to customize and edit 



the interface as I gain more skill. Squarespace is an “all in one  
platform”, meaning it offers hosting and creation of a domain 
name, which I find helpful as a first-time web developer. Since 
my background is in design, I am hoping this platform will help 
me create a portfolio piece that shows my design skills in the 
digital media while also allowing me to learn at my own pace.

Tutorial Notes:  Before starting this project, I watched a few  
videos posted by Squarespace to see if the platform was right 
for this project and for my skill level. I first watched a video on  
registering a domain name and building templates. This was a 
great first video because it broke down the beginning steps into 
making an account and website. The platform first asks some 
questions about the site you want to create which in turn helps 
them tailor their services towards your needs. I also learned that 
you don’t necessarily have to pick a template to start out, you 
can build your site piece by piece, which I am leaning towards. 
What I liked most, was that you don’t have to stick with a  

template but can choose to build your site using a grid system 
to lay out images and text. This works well for beginners who 
may have to edit and change parts of the site as they continue 
to build it. 

I then watched the site editing and styling fundamentals video 
where I learned how to link pages, pick fonts and change  
page layouts. While this seemed easy enough, one piece of  
information stuck out to me, and it was how important it is to 
have the company name written out on the homepage, even 
if you have a logo on the page. The written name will help 
with SEO, especially if most people will find your site through 
googling.  

I also learned what image types are supported. On this platform 
JPEGs, PNGs, and GIFs are all allowed, and images should be 
less than 500kb and between 1500 x 2500 pixels. 



I then learned that editing mobile versions of your site is a 
breeze. If something doesn’t look right when previewing the 
mobile version, I can change its size or placement without the 
desktop design being affected. As a beginner web designer  
this is probably the most frustrating part of designing for web,  
so this tip is quite the game changer for me.

Overall, the videos gave me more confidence in being able to 
build the site on their platform. After seeing the interface in  
action, it doesn’t seem as overwhelming or confusing as I  
originally thought. The videos were easy to follow and I know I 
will be refering back to them during the design process. 

Site Map (on next page):  The site map I created is preliminary but 
was necessary to help me understand what content would go  
where and what pages would be in the top navigation on the  
homepage. I felt that having four top categories was just enough 
and that the rest of the content I envisioned would be organized 

within these four main pages. There is of course a section for 
memberships, news and club history. But there is also a  
broader rides page where once clicked on, members can then 
view classes to take, see upcoming group meetups, and look at 
trail maps. I also thought having an events calendar would be 
helpful to see events that are scheduled weeks in advance. 

The site map also has the group rides page listed twice – once 
under the main rides page but also in the news section. I did 
this because I think it could be classified as news that members 
want to know about but others might try and find these details  
under rides. Both paths make sense and I want this information 
to be found easily since it’s an important part of the club’s  
purpose.  

Some pages shown in gold, are forms to be filled out, and will 
bring you back to the homepage once submitted. But other than 
that, the website has a very simple navigation map. 
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The Process:  With my website platform chosen, the site map 
created, and the purpose of the website defined, the next step 
for me would be to start imaging what the site would look like 
visually. I plan to create a logo for the club and chose colors that 
match the theme. This way the style of the website matches 
its content. I plan to look at similar club websites to see if I am 
missing any typical features and plan to gather some ideas on 
page layouts. Building the site beyond a homepage feels  
daunting so I hope to gather some good examples I can  
reference, to see what works visually. Once I have a few ideas, 
I plan to create some wireframes before I start designing in 
Squarespace, this way I can sketch out a few ideas to see which 
I like best. With the chosen wireframes, starting the site will be 
less intimidating and will provide an easy transition from initial 
idea to a fully fleshed out page. 



Content Collected:  The content I gathered this week was the 
start of creating the club’s visual identity. I started with creating 
the logo and made sure to create two options – one for white 
backgrounds and a second option that would look good on  
darker backgrounds. The club’s logo takes inspiration from rough 
mountains and steep terrain. 

From there, I expanded on the colors I used in the logo to create 
a larger color palette. This palette will be used throughout the 
website and its elements. 

I then did some research on mountain bike companies and  
similar clubs in the area. After looking at their websites, I  
gathered ideas for how my own club’s website should look. I  
tried to gather similar imagery that encompassed the nature 
trails they would frequent as well as group photos of happy  
riders. The photos are bright and taken in direct sunlight,  
giving them a vibrant look. I gathered all the large photos that 

will be seen on the homepage, the class page, trail maps, and 
group rides page. In addition to these main shots, I also found 
extra images I thought could be used in the homepage’s  
carousel slider. 

For the site, I still need to collect smaller images for a few  
internal pages. This includes the three images for the  
membership page and the three for the club news page. I also 
need three photos of board members on the about page. There 
is also some content that I am still thinking about how to fill, 
for example what classes will be offered, and how will those be 
described? Then what kind of stories will be included in the club 
news? Filling the pages with specific and meaningful content is 
important to me, and I’m still thinking about how to go about it.  

PLANNING & DESIGN:
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Creating Wireframes & Revising the Site Map:   Once the mood 
board was completed, I moved on to creating wireframes for the 
most important pages. As I went through this step it led me to 
start thinking deeper about the content and the users on the 
site, leading me to change the site map while I was in the  
middle of making wireframes. The first change was to the news 
page. I felt this page should bring you right to the headlines of 
the stories, rather than having to click to anther page to start 
reading. I made this change also due to the fact that I was  
unsure what to fill this category page with, if not for story  
headlines. Then when creating the about page, I had a similar 
idea to condense the number of pages since the main page 
needed more content. When creating the wireframe, I made 
room for the mission statement at the top and then below a 
“meet the members” area where visitors can read about board 
members. I felt this made sense again for the user to be able to 
read all of this on one page, rather than having to click over to 
another page, when the content isn’t that long to begin with. 

When creating the other wireframes I kept the top navigation 
pages (membership, rides, news, and about pages) looking  
similar. They all include a small blurb under the title with three 
smaller blocks of content that will lead them to other pages.  
The second-tier pages also share similar layouts by boasting a 
large image at the top of the page with content below it.  
Including large imagery is one way to sell the club to visitors  
who are thinking about joining and it showcases just how much 
fun this community is.   

Keeping each level of navigation the same or similar helps the 
user understand where they are within the whole site. Making 
the user experience consistent and pleasurable, all while  
reducing confusion of where to go next.
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The Rugged Route Wireframes HOMEPAGE MEMBERSHIP PAGE



RIDES PAGE NEWS PAGE



ABOUT PAGE CLASSES PAGE



TRAIL MAPS PAGE GROUP RIDES PAGE



NEW MEMBERSHIP APPLICATION PAGE

Functionalities: The site will of course have specific  
functionalities, that will allow it to stand out and attract new 
members. The first is an easy, online form for membership  
registration. This will allow anyone who comes to the site to sign 
up for a membership that day! In addition to serving new  
members, there will also be online forms to renew your  
membership and to apply for a board position. This will let the 
club track how many people are coming to the site and how 
many of those new visitors are actually signing up. 

The website will also allow members to sign up for classes. They 
can read about the class, see the difficulty level and learn about 
all programs offered before committing and purchasing.  
Whereas most clubs ask you to mail in a form with payment or 
to physically show up to an event to register, The Rugged Route 
allows members to sign up anywhere and anytime. 



In addition to the group rides page which lists upcoming events, 
there will also be a calendar page. This calendar page allows 
viewers to see events that may be months away and will allow 
them to filter by dates if needed. Being a club website, having 
an events calendar is a key organizational tool and sharing that 
with members will encourage them to return to the site often. 

The trail maps page also has a great feature…the page lets you 
open the trail map within your device’s maps application. This 
feature is especially helpful if viewing on a mobile device so that 
you can drive or bike to the exact location of the trail. 

Some other functionalities I included are a search bar at the top 
of every page. Allowing users to search for something specific if 
they can’t find what they are looking for. There will also be  
testimonials, showing positive reviews. Including all these  
functionalities will allow the site to stand out as a premiere  
riding club and attract members from across the state.



This week I finished collecting all of my content for my website. I  
gathered the rest of the images and figured out their placement 
and then wrote the copy for each page. While time consuming, it 
felt necessary before I start designing in Squarespace. Knowing 
just how much copy I have helped me finalize placement and 
the brand’s voice alongside the visuals. I specifically wanted to 
get the writing done this week, so that in the coming weeks I 
can focus on the design and changing anything if need be. 

My main task was to turn my basic wireframes into high fidelity 
wireframes. This way I can finalize what images go where and to 
see if the copy I wrote fits well within the space given. As I went 
along in the design process, I decided that the homepage  
message should be changed to something fun, inviting, and 
appealing to the outdoor enthusiast. Alongside the main image 
is the tag line “Off-road is better together”. It’s a simple message 
but also shows how inclusive the club is and how important 
their community of riders is to them. The comradery should 
be evident in the overall site but especially when you visit the 
homepage. 

Creating this homepage first made me realize that there may be 
some different headers I want to try out, once in Squarespace. 
Since I want the logo to be prominent, I made a second version 
of the homepage where the navigation bar is a bit bigger to 
accommodate the logo. I will probably make the final decision 
once I’m in the platform, but I wanted to start thinking about 
alternative ways of including the logo, with the navigation and 
search bar. 

As I went along making the rest of the pages, I decided some 
images could be a slideshow or have some animation added to 
them when the pages load. My idea is to have the classes, trail 
maps, and group rides pages have the main image and title fade 
in, that way I can play around with motion and make the  
content more engaging. I’m hoping it will encourage visitors to  
further explore the site without slowing down any load times. 
I am also open to other animations and functionalities but of 
course will see what Squarespace offers. 

HIGH FIDELITY WIREFRAMES:



My new high-fidelity wireframes stayed very similar to my  
original wireframes. There were only minor changes done to the 
copy and then a few buttons added to specific pages. One main 
issue I found when I was designing, was that some pages should 
link to others, rather than forcing the user to use the back  
button. Therefore, on the club news page I decided to add not 
only a group rides button but also a calendar button to help 
the user continue their journey in a seamless way. To me, both 
of these buttons make for an easy transition to the user’s next 
move. If they are interested in reading about club news, they 
probably want to see when the next club meet up is. 

I also added two buttons to the bottom of the about page. The 
first button is to reach the membership form page and the  
second allows you to send an email. I originally was debating if 
there would be room and how this page should look in general. 
But decided that if they are reading about the board members 
than they are probably new visitors and thinking about signing 
up for the club. Having these two buttons on the page will help 
users take the next step in signing up or reach out if they have 

questions. I imagine the email button opening the device’s  
preferred email app and then the membership button to take 
them to the new members form right away. 

The rides page also does something similar and offers users the 
option to jump to the membership page. I envision this link to 
bring them to the main membership page since it seems like 
it would be a common next step. If someone is looking at the 
classes and rides information, they could be a new visitor or a 
returning member. The rides page will help continue the user’s 
journey but also takes into consideration who might be viewing 
this page. 

With my wireframes ready to go, I feel prepared to continue this 
project next week in Squarespace. I feel ready to take my  
wireframes and actually start building the physical website. With 
the content gathering complete I am really happy with the style 
and look of the brand and what it has become in just three short 
weeks. I hope next week I can focus more on tailoring the design 
for the users and looking in to more fun functionalities. 



High-Fidelity  Wireframes HOMEPAGE HOMEPAGE V2
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This week marked a major milestone for my project - I started 
developing my site in the Squarespace platform and bought a 
domain name. These were big steps in my process since all of 
my previous work had consisted of gathering information and 
content. I felt comfortable moving forward with Squarespace, 
so I purchased the Core plan and then purchased the domain 
name for the site: theruggedrouteclub.com. This was all able to 
be done within Squarespace and I was pleanstly surprised that 
this domain name hadn’t been taken yet and how well I was able 
to match the name of the club. 

Once purchased, I answered some of the questions about the 
type of site I was trying to build and then was able to choose the 
look of the site. I quickly found out that Squarespace version 7.1, 
which is what I am using, no longer has themes to choose from, 
but instead has site styles. So instead of picking a theme, I took 
a moment to tweak and adjust the site style to the mood board I 
created. This meant adding my color pallet, picking fonts, button 
styles and line spacing. This way feels more customizable than 
picking a theme that is already laid out for you, so I hope this 

means that my website will stand out and not look like a  
templated site. 

After my site style was tailored to the Rugged Route look, I took 
a moment to optimize my images I had collected so that they 
would be ready for importing, once I start designing. Since my 
images came from Adobe Firefly, they were pretty large, so  
optimizing them brought them down in size but their great  
quality remained. 

I was then able to start laying out my pages. Of course, I started 
with the design of the homepage. While I maintained the look of 
my wireframes, it was still a learning process using Squarespace 
for the first time. Since I want to ease into this and get to know 
the platform, my plan this week was to create the homepage 
and then the main navigational pages (membership page, rides 
page, news page, and about page). I figured creating these five 
pages would help me use a lot of the features and help me get a 
sense of the tools available. I was able to successfully lay out the 
pages and the content and plan on leaving the smaller  

INITIATE THE SITE ON SQUARESPACE:



details like shadows or motion for the later weeks, so I can  
grasp the basics first. I am also still learning how to adjust the 
line and paragraph spacing for certain text. Since I have a variety 
of copy styles it has been challenging to adjust the spacing for 
each content block and I am still figuring out how best to paste 
the copy in so that it can flow well, regardless of screen size. I 
know that at some point I will probably have to go back to these 
initial pages and adjust once I find the right spacing. 

Of course, with each page design, adjusting for mobile view was 
a challenge as well. Rearranging buttons and resizing images 
was something I had to think about, but overall, it wasn’t too bad 
since Squarespace allows you to adjust the mobile view without 
affecting the desktop view. If something didn’t look right, I could 
quickly adjust it knowing that my desktop version was already 
saved. 

One breakthrough in the design this week was figuring out the 
header of the site. While I was in Squarespace, I decided on a 
header that showed the logo on the left and the main  

navigation on the right. I then decided to use the top yellow  
bar as an announcement bar instead of keeping it static. The  
yellow bar can be closed if the user clicks the “X” but I felt it  
added a sense of professionalism and made the site look more 
like a real business. I also added a yellow “Join now” button 
under the tagline of the homepage since this will be one of the 
first places the user’s eye will go to. I figured the most common 
visitor to the site will be someone who wants to join the club, so 
I want there to be multiple paths to get to the membership page. 

I then created the about page, again pretty closely to my original 
wireframe. But I decided that a contact form would be perfect 
for the bottom of this page, and it would be an easier way to  
contact the club than just providing an email. This way visitors 
can ask questions and sign up for news and club updates with 
this one form! This was an easy drag and drop piece that  
Squarespace provided and I found it very easy to customize. 

On the membership page I was also able to use Squarespace’s 
testimonial feature to add the testimonials I had written.  



Another easy drag and drop feature where I was able to  
personalize the font and colors to match my site’s personality. 

For the rides and news page, the layouts were also based on my 
wireframes and here I was able to change some copy to fit the 
space better and was able to see how my images fit with the 
rest of the content. Laying out these pages made me realize that 
drop shadows are only possible right now with shapes and that 
if I wanted to add them to buttons or to text, I would have to do 
that by writing code, which is something I may do down the line. 

Another issue I ran into was adding a search bar to the  
homepage. I’m not sure why I didn’t realize this sooner, but this 
feature would also require some coding. Thought now that I 
know this, I’m not sure if this type of site would need a search 
bar anyway. So, while I have some more researching to do as I go 
on building this site, I plan to add these finishing touches once 
all the pages are built and in place. I find creating a rough draft 
and then going back and touching up works best for me. 

Next week I plan to expand the site by creating the membership 
forms, the classes, trails, and group rides pages. This way each 
week I will work my way down the site map and be able to link 
these new pages as I go. I hope to learn even more about how  
to apply certain affects to images and text and hopefully  
customize my layout even more. Since all my content has  
already been collected, I’m excited to see what I can do in terms 
of customization, to make my site unique. Seeing it come  
together is exciting, especially as I gain more confidence in the 
platform. As I improve my skills, I hope to build an impressive 
user-friendly site for the mountain biking community. 



Screenshots from Squarespace 
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Week five of building my site means more pages and content are 
coming together. This week I was able to create the three  
membership forms (one for new members, one for returning 
members, and a board application form). I also created the 
classes page, the trail reviews page, and group rides page.  
These are all second tier in my site map, which means they  
look different than the main navigational pages and are laid out  
differently. As I was creating these pages, I allowed myself to try 
out options that were different than what I had originally  
designed in my wireframes. For me, this week was all about  
exploration and since I am getting more comfortable in  
Squarespace, I was finally able to add functionalities and  
interactive pieces to the site. 

I first created the membership forms for my site, which is an 
important aspect of the club’s website. I wanted the forms to be 
simple, one page, and be submitted through the site. With the 
Squarespace platform, this was simple enough with their form 
block, where I was able to customize the information required 
and change the individual look of the answer blocks themselves. 

I liked that I was able to choose how information was captured.  
Whether that was through the customer typing it in or a  
bulleted choice. This feature will make signing up for the club 
much simpler. Previously clubs would almost always make you 
download the pdf, fill it out, and then email it in…a process that 
takes you off the website! As the site builder, this is something I 
don’t want my users doing.

I then moved on to creating the classes page, the trail maps 
page and group rides page. These three pages have a similar 
large horizontal image at the top that corresponds with the 
content on that page. These pages are also where I have added 
animation and functionality to engage the users. 

The classes page has a similar layout to the wireframe I made, 
but I added a small animation to the price of the classes. I  
realized this text was missing and needed to be added before 
the user would click on book now. To avoid having the user use 
the back button, the price is called out on this page and circled. 
But the fun part is that as the user scrolls down, they will see 

ADDING FUNCTIONALITY & MORE PAGES:



the text getting circled. While this is a small feature, it may help 
users feel more engaged in the content and maybe even  
encourage them to click and learn more about the class.

The trail maps page was laid out based on its wireframe as well 
and getting to customize the google maps was a feature I  
enjoyed playing with. For this page I felt it was important to be 
able to read about the trail, see it on the map, and then have  
the option to read additional reviews. Instead of having a  
button bring you to google maps, which I originally had, (and 
which clicking on the map can already do), I decided to change 
the button to bring you to reviews of the trail. Since this is a 
page that will probably be viewed often, I wanted it to boost 
engagement by giving users multiple paths, depending on their 
needs.  

The last page I created was the group rides page. While this page 
is mostly a list of events, I wanted to play around with some 
animation. I decided that since the content is broken down into 
counties, I could do something fun with the county title. Now 

Squarespace has plenty of animation options for text and after 
looking at them I landed on a horizonal ticker bar. This shows 
the county name scrolling and being repeated from left to right.  
I kept the text moving slowly and felt this was just enough  
animation for the page without making it difficult to read.  
Because this page is all about helping riders find events near 
them, I wanted to keep the page clean and still cohesive with 
the rest of the site. 

After creating these pages, I decided to go back and look at 
the site as a whole. Since most of the website is now created, 
I am able to envision how certain pages should lead to others 
and how visitors will move through the site. At this point, I have 
started linking pages together and it’s starting to feel real. I am 
able to understand how most users will jump from page to page 
and what links and buttons will encourage them to stay on the 
site longer and read more. I’m looking forward to when all pages 
are complete and every page will act a guide for where the user 
should go next.



After viewing all the pages, I decided that I hated that my  
buttons were becoming distorted if the screen size was not 
wide enough. For some reason I could not figure out a way to 
change this with Squarespace’s’ site settings so I decided to try 
and write some code that would fix this. I was able to locate the 
custom css panel and paste the line of code in. What I wrote 
would prevent the button text from wrapping onto two lines and 
instead keep it on one line, no matter how narrow or wide the 
screen gets. This line of text affects all buttons across my site, 
which is what I wanted. It was really exciting to see that when I 
saved this, my site was able to update immediately, and I could 
see the changes in real time. I was satisfied with the results and 
very proud that I was able to fix this problem by writing code.

This week, I have made some major improvements to my site 
and am enjoying the process. As more pages are created and 
linked together, it feels like another piece of the puzzle is  
connected. This week was certainly a turning point, as most 
pages have been made and now the features and animations 
are being perfected. I know I will still have some reviewing and 

tweaking to do, but I find that I am now building my pages  
faster and am able to troubleshoot must easier. I feel much more 
confident building in Squarespace than I did in the earlier weeks 
and have learned so much.

My hope for the last two weeks are to finish up the remaining 
pages of the site and then add any additional links to these 
pages. My hope is that no page will just end a user’s journey. But 
instead, lead to somewhere else, guiding the user where to go 
next and what to click on. With the time that is left I want to  
also add the three news stories to the site. This last part was 
something I was unsure if I would have enough time to create, 
but I think it’s possible with the trajectory I am on. 

As week five comes to an end, I am happy with the content that 
has been made. I hope to continue perfecting and learning more 
about the Squarespace platform and be able to publish my site 
in just two weeks.



Screenshots from Squarespace 
Week 5

NEW MEMBERS FORM



RENEW MEMBERSHIP 
FORM

BOARD MEMBER 
FORM



CLASSES PAGE TRAILS & REVIEWS 
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GROUP RIDES



Week six of developing my site consisted of designing the last 
few pages as well doing some site testing. With most of my 
content in place, I only had to create the class sign up form, the 
calendar, and the three news stories. Completing these final 
pages meant that I successfully created every page I intended, 
and my full site map has been fleshed out. It feels great to see a 
full site and I finally feel ready to go back and tweak things and 
of course, get user feedback. 

This week I also published my site! Making it live was exciting 
and I can’t wait to share my work with others. To view my site 
from any browser you can visit: www.theruggedrouteclub.com.

As I mentioned, I created the class sign up form, which was 
quick since it was very similar to the previous forms I made. But 
it was important that this form be different than the others and 
be tailored to the class page specifically.  

I then created the calendar page, which I was able to customize 
as part of Squarespace’s’ block features. I was happy to find that 

it was easy to edit but I quickly realized that I needed more  
photos for the calendar. Which meant that I had to  
collect more images.  

Then came the three news stories. I wanted to create these  
pages only so that when a user clicks on an article, they are 
taken somewhere. I felt that if I was going to take the time to 
create the buttons, I should use them, for the user’s sake. These 
pages also required some new images, but luckily, I was able to 
find ones that fit the article theme. I decided that a basic article 
template would do here and there was no need for a more 
 complex layout. This way it would be easy to read. 

Since I was done designing the site, I decided to move on to site 
testing. I first decided to do a speed test. Unfortunately, I only 
got a score of 49. This was shocking to me because I thought 
using a content management system would save me from some 
of the issues that were flagged. However, I quickly learned the 
truth. After reading the break down, it seems that the home 
page image may be too large. Too large to download and too 
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large on the page. This caused the score to go down quite a bit, 
since this image is the first thing the user sees when the page 
loads. To fix this, I was advised to optimize the images to an even 
smaller size and to possibly make the image on the page smaller. 
The test also mentioned that the long load time may make the 
site unresponsive, impacting user experience. 

However, the site as a whole got a good speed index of 2.8  
seconds. My theory on this is that the homepage images may 
not have been optimized like the most recent pages I created, 
since we only discussed this in week four. Once I realized this, 
I decided that next week I will make it a priority to optimize the 
main navigation pages so that they can load faster. 

I then did a compatibility test on my website. Since I couldn’t 
find a free version online, I decided to check each page on  
multiple screens myself. I viewed my site in the Firefox and  
Safari browsers as well as viewing it on my iPad and iPhone. I am 
so glad I did this because I learned that the mobile version in 
Squarespace wasn’t showing me an accurate representation. 

On my phone I learned that the logo in the header is too small 
and that I may need to create a new logo just for the mobile  
version so that users can easily see it. Right now, it looks odd 
and way too small for the header. 

There were also some pages where images were getting cut off 
or cropped oddly. Probably due to the smaller screen size. I was 
able to easily fix this by having the image fit the space/shape it 
was placed in, rather than filling the space. I also fixed some text 
boxes which were overlapping each other on certain pages.

When I viewed my site on my iPad, I made sure to double check 
images and spacing and made sure that the updates I recently 
made transferred. It was great to see my site in this new screen 
size because I was able to see how it would crop at these  
settings. Here is where I noticed that some buttons were too 
close to each other and that some article titles needed to be  
adjusted. But they were all minor things that I was able to 
change. 



However, there is one issue I found that I am still struggling 
with. That is the trail maps page. For some reason the size of the 
maps change and are no longer squares when viewed on a  
tablet. For some reason it stays a square in mobile view, but 
the tablet is not displaying the page correctly. After looking this 
issue up online, it seems that this is a common problem with 
Squarespace templates and that tablet view can often be  
problematic. The padding on my site is already set to a minimal 
number so it seems that this page may need to be laid out  
differently. I plan to look into this more next week, since it may 
require some research and coding. 

Lastly, I decided to get some quick user feedback by showing 
my site to a friend. I had her go through the website and click 
around, without me guiding her. Her feedback was valuable  
because this was a fresh set of eyes viewing my work. She  
mentioned that the site navigation was easy and made sense to 
her. But she did say that on the homepage, it might be beneficial 
if the titles: classes, group rides, and trails were links too. Not 
just the images. She also mentioned that the calendar is a great 

tool for the site but she wishes it was easier to get to. This made 
me think about adding it to the main navigation, as this might be 
a user’s preferred way to see upcoming events. Through her  
opinion, I plan to implement these ideas into my site.

Testing the site this week has made me understand why people 
say a website is never done. I thought I would have more things 
finished and in place by now. But each week brings new  
changes and updates that I hadn’t anticipated. However,  
I am confident going into week seven that my site will be  
complete next week and fully functional on all screens. 
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